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Report on Menstrual Hygiene Day - 2025

#éxfory of Menstrual #Zgwne Da,7

Break the Silence, Embrace the
Cycle - For a Healthier, Equal, and
Sustainable Tomorrow!

Menstrual Hygiene Day (MH Day) is observed globally on May 28 each year to raise
awareness and combat the stigma surrounding menstruation. This day provides a crucial
platform for advocating menstrual health and hygiene (MHH) for women, girls, and all
people who menstruate. The date, May 28, is symbolic: “28” represents the average
length of the menstrual cycle in days, and “May” being the 5th month reflects the

average number of days menstruation lasts.

The initiative was launched in 2014 by
the German non-profit organization
WASH United, which focuses on water,
sanitation, and hygiene. Since its
inception, MH Day has evolved into a
global movement involving
governments, NGOs, UN agencies,
educational institutions, and
individuals. The core aim is to create a
world where no one is held back
because they menstruate—where
periods are not a source of shame, and
everyone has access to menstrual
products, education, and supportive
infrastructure.

Menstrual Hygiene Day draws attention
to a wide range of issues—from lack of
access to sanitary products and
menstrual education, to social taboos
and inadequate sanitation facilities.
Over the years, it has been marked by
campaigns, educational programs, art
and storytelling initiatives, community
dialogues, and policy advocacy efforts
across more than 100 countries.

Each year, MH Day adopts a specific
theme to quide global engagement.
These themes focus on breaking period
stigma, improving education, and
increasing investment in menstrual
health infrastructure. The campaign
unites partners with a common voice to
demand menstrual equity and dignity
for all.

By spotlighting menstrual hygiene as a
fundamental human right and public
health issue, Menstrual Hygiene Day
has contributed significantly to shifting
cultural norms, shaping policy reforms,
and empowering millions worldwide to
talk periods openly and proudly.
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Sulabh-I1HH EIACP RP
Marks Menstrual Hygiene Day with Pan-India
Awareness and Empowerment Activities

To mark Menstrual Hygiene Day 2025,
Sulabh-IlIHH EIACP, in collaboration
with Sulabh International, conducted
impactful awareness drives across
Dwarka, Mundka, and Mahavir Enclave
in Delhi. These programs aimed to
break societal taboos surrounding
menstruation, promote proper
menstrual hygiene management
(MHM), and ensure dignity and well-
being for all who menstruate. Nearly
200 participants, including adolescent
girls, boys, and women, actively took
part, making it a meaningful
community effort.

Each session highlighted the
significance of hygienic practices, use
of safe and sustainable menstrual
products, and the need for inclusive
conversations. Dr. Arunima Chauhan
led the campaigns, addressing myths
and stigma  while  emphasizing
menstrual hygiene as a health and
human rights issue. She advocated for
better access to products and
education, especially in underserved
communities.

The events created a safe space for
open dialogue, allowing participants to
share personal stories that added
emotional depth and relatability.

To further engage young minds, an
online Poem Writing Competition has
been launched to inspire creative
expressions on menstruation. Open to
all age groups, it encourages
participants to voice their thoughts
through poetry. Selected poems will be
featured on Sulabh’s platforms to
amplify awareness and break silence
through art.

Additionally, an online Pan-India
Survey on Menstrual Hygiene was
conducted to assess knowledge,
practices, and challenges across
different regions. The findings will help
shape targeted strategies to improve
menstrual health education and policy.

Together, these efforts reflect Sulabh-
IHH EIACP RP’s commitment to
menstrual equity, empowerment, and
awareness—moving towards a future
where menstruation is understood,
accepted, and supported.
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G&’M{am of Activities

On Menstrual Hygiene Day, 28th May 2025, Sulabh-1IHH EIACP RP, in collaboration with
Sulabh International, organized awareness activities in Dwarka, Mundka, and Mahavir
Enclave, New Delhi, to promote menstrual hygiene and gender equality.
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Menstrual Hygiene
Awareness Survey 2025

Survey on Menstrual Hygiene was conducted to assess awareness
levels, practices, and challenges faced by menstruating
individuals across diverse regions. The findings will help to plan
future strategies aimed at improving menstrual health education
and breaking taboos at the grassroots level.

Celebrating Menstrual Hygiene Day - May 28, 2025

Join us in raising awareness and empowering
voices on menstrual Mulﬂl?u

i Let's break the
silence.
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Sulabh-IIHH EIACP R, supported by MoEFCC, is conducting this survey on Menstruation Hygiene Awareness
In celebration of Menstrual Hyglene Day, May 28, 2025. The purpase of this suvey 15 to gather information
about public ¥wareness, behaviors, and challenges related 10 Menstiuation hygiene. By understanding these
AIPECTS, We 3 10 Pomate berler hygient practices and encoufage open GISCUSSIONS 1o Feduce 1he Stma
around menstuation.

Vol participation in this surdey will help create betler education programs and policies 1o address mensirual
hygiens needs, ENSUrE SCCASS 10 Necessary products, and improve cverall health. All responses will remsain
ananymous, and your input will play an important role in shapéng future initiatives for menstrual heafth and
hyglene awareness.
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Age
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Gender

45 responses

@ 1019
® 2029
@ 30-39
@ 4049
@ 5060

lg Copy chart

@ Femala
§ Male
B Prafer mot 1o say

Qualification

45 responses

Locality where you live.

45 responses

@ Eth

@ 10th

@ 12th

@ Graduate

@ Post-Geaduate

@ Urban
@ Rural
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State

37 responzes

UTs

@ Andhra Pradesh
@ Arunachal Pradesh
@ Assam

@ Eihar

@ Chhattisgarh

@ Goa

@ Gujarat

@ Haryana

14 W

18 responses

ID copyq

@ Andaiman and Netobar [lands
@ Dadra and Nagar Havel and Daman &
Diiu

@ NCT aof Detha

& Jammu & Kashmsr
@ Ladakh

@ Fuducherry

@ Lakshadweep

@ Chandigarh

Have you ever learned or been taught about menstruation before you experienced your first period?
45 responses

@ Yes
@ No
@ | don't remember

How would you rate your current level of knowledge about menstruation?
45 responses

20

15
10
5
il | zaaw
0 |
2 3 4 5
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On average, how many days does your menstrual period usually last?
45 responses

@ Less than 3 days

@ 3to 4 days

® 5to6days

@ 7 days or more

@ | don't know / Not sure

Is your menstrual cycle usually regular (comes at roughly the same time each month)?
45 responses

@ Yes, it is regular

@ No, it is irregular

® I'm not sure

@ | have not started menstruating yet

Which of the following symptoms do you usually experience during your menstrual period? (Select
all that apply)

45 responses

‘Abdominal cramps.
Headache

Back Pain

12 (26.7%)
Bloating 23 (51.1%)
Irritability iMoad swings
Nausea

Weakness

No symptoms

20

40

Approx. how much blood do you think you lose during a typical menstrual period (in teaspoons|
45 responses

@ Less than 5 teaspoons.
® 5o 10 teaspaons

@ 11to 15 teaspoans

@ More than 15 teaspoons
@ 'm not sure

At what age did you get your first period (menarche)

45 responses

@ under 10 years old

@ 11-13 years ald

® 13-15 years old

@ 15-17 years old

@ | haven't started my period yet

What materials did you use to manage your menstruation during your most recent period?
45 responses

@ Cloth/towel

@ Disposable Sanitary Pad
® Reusable Sanitary Pad
@ Menstrual cup

@ Tampon

@ Period panty

| was prepared and knew what. .

1 'was somewhat aware but still....

| received support from a paren...

| remained absent in my classe. .

How would you describe your experience when you got your first period (menarche)
45 responses

22 (48.9%)
|'was unprepared and confused

I was scared or anxious

20

25

How do you usually dispose of your used sanitary pads?
45 responses

@ Wrap and throw in a dustbin

@ Burn them

@ Flush them down the toilet

@ Dispose of in a designated sanitary
waste bin

@ Leave them in open spaces (fields,
roadsides, efc.)
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During times of crisis or limited access to resources, which of the following aspects of your
menstrual hygiene are most affected?

Il Affected M Not affected

Do you face any of the following issues when using public or private toilets during menstruation?
45 reeponses Are you aware of biodegradable menstrual products?
45 responses
Lack ofproper ighing I - 15 (35 6%)
Lack of pri 11 (24.4%) @ /ves
ack of privacy| [ :
privacy @ No
Ne functioning lock on the door _ 18 (40%) ® Maybe
Unciean toilet conditions (I 38 (80%)
No water avaiabio [N 24 53%)
No place fo dispose of mensiru... | 28 (622%)
Mo issues faced | — & (17.8%)
0 10 20 30 40

Where do you usually get information about menstruation?
45 responses How comfortable do you feel discussing menstruation with others?

45 responses

o,
I S——
Fraics N = 7
Heaith professionals [ 11 (24 4%)

haven’t received any infermation - 2 (4.4%)

@ Very comfortable

@ Somewhat comfortable

@ Not comfortable

@ Only with close friends/family
@ | never talk about it

o 10 20 30

Do you think menstruation is still considered a taboo in your community or household?
45 responses

® Yes
® No
@ Not sure
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Have you ever missed school, work, or other activities due to your period?

45 responses

@ VYes, often
@ Yes, occasionally

@ No

Are menstrual hygiene products (pads, cups, tampons, etc.) easily available in your area?
45 responses

@ Yes, always
@ Sometimes
@ Rarely

@ Notatal

Are you aware of government or NGO schemes providing free or subsidized menstrual products?
45 regponses

fes, and I've benefited from them 1 (24.4%)

Yes, but | haven't used them 14 (31.1%)

No, I'm not aware of any - 20 (44 .4%)|

o 5 10 15 20

Do you think boys and men should be educated about menstruation and menstrual hygiene?
45 responses
Yes —45 (100%)
No [—0(0%)
Not sure |0 (0%)
0 10 20 30 40 50

feedback of Survey

Always use
biodegradable
products for clean
environment.

Teach boys how to
take care of girls
or women during
these days.

- Priya Puja - Jayalakshmi M

Access to pads,
clean restrooms,
and awareness is
essential for
menstrual hygiene.

- Katyayani Chugh

It should be
included in the
school syllabus for
students.

- Sneha Baraiya
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Poem Writing Competition
on Menstrual Hygiene Day 2025

To mark Menstrual Hygiene Day 2025, a Poem Writing
Competition was organized to raise awareness and break the
silence around menstruation. Students creatively expressed their
thoughts on menstrual health, dignity, and the need to end
stigmma through powerful and thoughtful poetry. The event

/

SCAN HERE
'0 PARTICIPATE

:;‘.ZUF

GOMPETITION
MENSTRUALHYGIENE DAY
MAY 28,2025 _

encouraged open dialogue, empathy, and a deeper T T
understanding of menstrual hygiene among youth. et Yoor ords o
B Poem Writing Competition - Menstrual Hygiene Day 2025 [ 1y 8 ©® b o @ & | ruskhes IX el
Questiors  Responses. @ Settings
2 responses Link 1o Sheats
Summary Quastion Inedinviciual
[ Insights
ul:;crlge :Lﬂllln nl;l]m]e
Total points distribution
;
E i
.
. o
Peanty peored
Gender Age
2 responses 2 responses
® Male @® 10-20
@ Female @ 21-40
@ Prefer not to say ® 41-60
@ 61-80
Qualification State

2 responses 2 responses

@ sth

@ 10th

® 12th

@ Graduate

@ Post-Graduate

@ Andhra Pradesh
@ Arunachal Pradesh
O Assam

@ Bihar

@ Chhattisgarh

® Goa

® Gujarat

@ Haryana

114V
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Poewns on Menstrual 1‘/%7%

From Stigma to S trengtli‘—/[,\:é Fly High
Your Words Flow Dyt

They silenced your truth with a I fly high
whisper of shame, Up in the sKy,
Wrapped you in silence, erased Towards the space.
your name. .
But deep in the shadows, your (Da?;;u[ﬁ?z%ﬁt,
spirit grew loud, U 1.3 ’ /{Z ir
A voice forged in silence, unbowed Tow 5 L thp el
and proud.
Let your words pour like Day and night,
rivers in rain, ! Sy high
Washing away every scar, Up in the dream
every pain. Towards the success.

Each syllable strong, each

Day and night,
sentence bold, I 11y high
Your story is power, your Up in the dark,
truth is gold. Toward the light.
No label can bind you, no
Judgement define— ~ Reena Dhoka
You're more than their [imits,
your light will shine.

From stigma to strength, you
rise and you glow,
So break every silence—let

your words flow.

10
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Awareness Posters on

Menstrual Hygiene Day 2025
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world look like?

In a period-friendly world, we have made
progress across 5 key areas of menstrual
health and hygiene:

Period education

Everyone is educated about
menstruation from an early
age. It provides girls with the
practical and biological
knowledge they need and
helps to address fears
and shame.

< ¥
mrm

Menstrual health
services

Menstrual health services are
available to everyone. These
include access to trained
medical staff and self-care
practices and pain
relief methods.

N
(A4

Access to
period products

Everyone has access to and can
afford quality period products of
their choice. Access to mentrual

products is fundamental for
women’s and girls’ health
and dignity.

Let’s build a

period-friendly world

- togethen!

2 ‘Sulabh - Intemational Institute of Healt
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What does a period-friendly

oy
Environmental information Awareness Capacsy Buiting and Uveifood Programme (EIACF)

y

Period-friendly
social environment

Menstruation is accepted as a

normal fact of life and is no
longer stigmatized. The social
environment is positive and
respectful in relation to the
menstrual cycle.

Period-friendly
toilets

Everyone has access to
period-friendly toilets that
are accessible, clean, and

equipped with disposal

options, water, and
soap.

Y

Lifestyle for
Enviranmant

, 2025
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Let’s make every toilet
period-friendly, every girl

confident.

wnanar. sulabhenvis.nic.in
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‘Let's raise our voices to demano better access
to menstrual products and education
Jor all women and girls.
‘Together, we can make a difference!

Lifestyle for @
Envirenmeant

Advisory Board:
Coordinator: Dr. Namita Mathur

Staff members:
Programme Officer: Vikee Kumar

Information Officer: Ravi Kumar
IT Officer: Akash Kumar
Data Entry Operator: Sudha Kumari

Contact Address:

Sulabh-lIHH EIACP Centre (RP)

Patronised by Ministry of Environment, Forest

& Climate Change, Government of India
International Institute of Health and Hygiene (IIHH)
RZ-83, Sulabh Gram, Mahavir Enclave,

Palam Dabri Road, New Delhi-110045

Phone: 91-11-45700118

Email: sulabh@envis.nic.in

Website: www.sulabhenvis.nic.in, www.iihh.org

9 @ @iihheiacp [} @sulabhiihheiacp



